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Hello

W

elcome to the third issue of NICE, a Nicework
initiative to spread the word about other talented
creatives and their work. Each issue, we learn a little
more and discover people with even greater talents.
It has been a great ride so far.
For this issue we have chosen “tactile” as our theme,
which we hope comes to life through the carefully
curated content included in our pages. It’s a rather
eclectic mix of design, illustration, advertising, art and
craft that displays a focused eye for detail, texture and
pattern. Eye candy is guaranteed.
This issue we pick the brain of book cover designer
Coralie Bickford-Smith who is a consummate artist
of the printed medium. We bring you a trifecta of
brilliant illustrators: Alberto Cerriteño, Mieke van der
Merwe and Anna Emilia Laitinen. We love the crafty
creations of MaricorMaricar and the ceramic work of
Renée Rossouw, we’re sure you will too. For those
design-orientated individuals, the work of creative
studio Serial Cut and local designer Daniel Ting Chong
is sure to hit the spot. Get your furniture fix from our
article on Finnish furniture designer Sami Kallio.
Our feature on Suzaan Heyns bumps up the sartorial
content, with a beautifully shot campaign by Brett Rubin
for her latest collection “Die Vorm”.
Our regular Ten Things feature is a bumper
edition this issue. We profile five cool and creative
people and document the things that inspire them.
Also expect some tactile examples of great advertising
and packaging design.

A big thank you to everyone involved. We look
forward to bringing you more exceptional work
for many issues to come.
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MARICOR
MARICAR

“We are: graphic designers, illustrators,
animators, and makers of things assorted.”

M

aricorMaricar is a small studio
comprised of twin sisters, Maricor
and Maricar Manolo, who originate from
Sydney, Australia. They have an unusual
obsession with paper and pattern and enjoy
getting crafty with embroidery and fimo.

Their projects have ranged from an
embroidered animation complete with hula
hooping monkeys and Rubik’s cube hot air
balloons, to miniature set design, posters,
album artwork and websites.

MaricorMaricar are currently based in
London, creating bespoke hand crafted
visuals for print and motion.

All images copyright MaricorMaricar
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S

weater Letters is one of our favourite
projects that brings together sewn type
and the graphic pattern of winter sweaters.
The sisters created a sewn alphabet, hand
embroidered with cotton floss on cotton
fabric, which combines their interests in
such a beautiful way.
Be sure to visit their new website, read their
blog and watch their videos. They are an
exceptionally talented duo.
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Daniel
Ting
Chong

D

aniel Ting Chong is an illustrator, designer, artist and VJ based in Cape Town. At the young age of 23, Daniel is fast
emerging as one of Cape Town’s top creative talents following a series of art exhibitions, commissions and design
collaborations with leading international brands including Levi Strauss, Adidas and the Discovery Channel.
Born and bred in Cape Town, Daniel’s career in design began during his high school years at Rondebosch Boys’ High
School where he co-founded a digital magazine called ‘I Eat Soup’. He went on to finish his degree in Visual Communications
at Vega – The Brand Communications School.
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O

ne of Daniel’s note-worthy
projects is his DIY Design
Indaba magazine cover, which
functions as a template that can
be cut out and constructed in 3D
type to form the letters DIY.
A great tactile project.
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S

weet Dreams is a series
of pillowcases he
designed that are printed
on both sides to reflect
different times of the day.
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All images copyright Daniel Ting Chong

O

ne of Daniel’s latest projects involved the curation of a custom Munny
exhibition in Cape Town. He selected 20 South African artists to
participate in the exhibition, as well as contributing his own custom
design called “Thunder Thug”.
Find out more about this talented fellow here:
www.behance.net/danieltingchong
www.twitter.com/danieltingchong
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Mieke
van der
Merwe
I

t’s always a privilege to introduce our readers to new local talent and
Mieke van der Merwe is no exception. Mieke is currently living and
working in Korea after graduating from the University of Stellenbosch with
a degree in Visual Communication in 2010.
Over the past year, Mieke has been involved in a number of community
projects where she used her design and art to make a difference.
Some of the works included posters for a book project, postcards, t-shirts
and children’s illustration books. Other projects included a flyer design
for the Assembly nightclub, a group exhibition at Royale Eatery and a solo
exhibition that is currently up and running.

“I love illustrating and working on my
journals in my free time because I feel
it is a place without limitations and
where mistakes can even contribute to
my work. In my designs I also try to
bring in the unique quality of handmade
elements and believe the process of the
work plays a crucial part of the end result.”
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If you would like to see more of her awesome work be sure to
visit: www.behance.net/mieke
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Serial
Cut™
W

hen we decided on the theme for this issue, one of the first creative
studios we thought of profiling was Serial Cut. This Madrid-based
collective of designers, photographers and motion graphic artists, boasts an
impressive portfolio of eclectic work with a distinctly tactile edge.

The studio was established in 1999 by Sergio del Peurto and has grown due to
their unique creative style and their personalised approach to each project. By
drawing reference from current and past decades, Serial Cut’s work reinvents
these influences with a contemporary slant:

“Our aim is to go beyond what’s in our
minds and in our clients’ minds when we
start a project, to take the challenge a
little further both in terms of technique
and concept, and to always end up
with a contemporary and fresh result.”
Typography is a primary force in Serial Cut’s aesthetic and a defining character
of their visual language:

“Image and type are a great
combination that we like to use
on all the projects we work on.
Typography plays an important role
in the end product.”
Serial Cut has worked with a range of clients including: Nike, Zune, Sony,
Diesel, Blackberry, Coca-Cola and Heineken, to name but a few. Be sure to
check out their full portfolio.

All images copyright Serial Cut™
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Alberto
Cerriteño
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Alberto
Cerriteño
A

lberto was born, the second of four
children in Mexico City, surrounded by
fine pencils, architect papers, watercolors, ink
and other art supplies. He has been interested in
drawing and painting since he had memory.
This voracious creative appetite is reflected in
the wonderfully colourful and textured
compositions Alberto creates today.
Alberto’s parents encouraged his creative talent by
taking him to museums, exhibitions and libraries.
He began drawing his daily life as a child;
visiting local marketplaces with his mom, what he
observed at the bookshelves of the libraries and the
local comic strips on the magazine kiosks. He also
enjoyed Sunday walks in historical Mexico City’s
downtown with his family. These experiences
were a strong influence on his future work as an
illustrator and designer.
Alberto opened his own graphic and
multimedia studio in Mexico City in 1998.
After 7 years of intense and unique projects, he
earned a few important awards that gave him
enough recognition to receive job offers and
opportunities in different countries.
After the birth of his first child, he decided to
follow a new adventure working for an advertising
agency in Portland, Oregon. While in Portland,
this green, quiet, art-supportive and inspirational
city allowed Alberto to dedicate his free time to
creating an extensive illustration and art portfolio,
which led to him returning to freelance work.
He currently lives in Seattle with his wife and two
sons, working as an illustrator and designer.
Be sure to visit his website, take a look at his blog
or buy something super awesome from his shop.
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All images copyright Alberto Cerriteño
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Anna
Emilia
Laitinen
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“While working, my
two best friends are the
weather and green
tea in a cup.”
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A

nna Emilia is a Finnish artist who is profoundly affected
by the poetry of her surroundings. She marvels at trees
and paints the weather:

“The weather gives the
colour to my paintings.
When I paint I think of
all the faraway places
the wind reaches and
hope to hear from
them. I enjoy finding
connections between
nature and the ones
living in it, collecting
them as memories on
soft cotton paper.”
Anna Emilia’s connection with nature was bred from an
early age. She was born in 1983 in Leppävirta, a small town
in Finland with strawberry fields, lakes and pine forests.
During her childhood, she built huts out of branches with
friends and her brother, listened to stories from tapes,
drew, cut and glued paper.
As an adult, she moved to a tiny town called Dalvik
in Iceland where she worked as a kindergarten teacher,
painting and drawing with the children. She then returned
to Finland to continue her studies in graphic design focusing
on illustration, but returned to Iceland for the summers.
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A

nna Emilia is currently illustrating
her first children´s book with text
by an Italian author. She still lives in
Finland. Be sure to view more of her
whimsical work on her website.

All images copyright Anna Emilia Laitinen
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Coralie
BickfordSmith
“As we approach an
age where ebooks
become the natural
heir to the cheap
paperback, there
seems to be a
growing market for
something at the other
end of the scale that
celebrates the tactile
qualities of print.”
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C

oralie Bickford-Smith is a talented senior cover designer
at Penguin Books. She studied typography at Reading University,
where she developed an intuitive connection with book design.
Her book covers exploit the tactile quality of print to create a
sophisticated final product that effortlessly distills the character
of the book through design.
Coralie boasts an impressive portfolio of book cover design work,
including Penguin’s very popular Clothbound Classics. One of her
recent projects is a series of F. Scott Fitzgerald book covers, which
harks back to the golden age of bookbinding.

“I designed the patterns
in an attempt to give
these books something of
the elegance and glamour
of the art deco period,
with the sense of ornate
detail fused with the
modernist aesthetic
of mechanical repetition.
The combination of
metallic foil and matt
paper is designed to feel
good in the hand as well
as look good on the shelf;
by evoking the jazz age of
Fitzgerald’s stories, I hope
these books will give a
little tactile enhancement
to the reading experience.”
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T

he beautifully ornate patterns on the F. Scott Fitzgerald
book covers evoke the nostalgic world of the books.
Each book design is meticulously detailed and eloquently
executed. The front type panel fits with the deco theme and
helps to tie the series together. This theme is reinforced
through the detachable bookmarks on the inside flap, each
of which contains a quote from the book.

Recently Coralie has been sharing her experience
with students at London College of Communication,
encouraging a sense of play in the process of design.
She has also completed book covers for the Penguin Great
Food series, inspired by historical ceramic styles.
Be sure to take a look at her full portfolio.

All images copyright Coralie Bickford-Smith
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Suzaan
Heyns: D I E V O R M

S

uzaan Heyns stands out as a unique
voice in the South African fashion

industry today. Her beautifully tailored
garments push the boundaries of what is
being created by her peers by bringing the
avant-garde into the mainstream.
Heyns has showcased her designs at
the Cape Town and Johannesburg
Fashion Weeks with great acclaim. She
won the Arise Africa Award for the most
creative range at the Anglo Gold Ashanti
Auditions and received international
recognition for her origami-inspired Spring/
Summer 2009 collection.

Heyns’ design approach clearly reflects an
awareness of the body, apparent in her flattering
and versatile garments. This could stem from the
fact that she originally wanted to become a sculptor,
a profession where form and a focused eye on
construction is a must. In many ways her garments
are artworks, meticulously designed and constructed
to be treasured for years to come.

All images copyright Suzaan Heyns
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Her latest collection, “Die Vorm”, is an extension of her interest in the human body.
Inspired by the physical and symbolic connotations derived from the mechanics of the
body, each garment resembles anatomical structures. The internal physical body is
translated into sartorial showpieces that unveil and explore our hidden psyche.

We were privileged to showcase her campaign for “Die Vorm”, shot by talented
local photographer Brett Rubin.
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Nicework

Showcase:
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Sub Urban Films
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I

t always makes us sad when a project
doesn’t work out. Amazing work is canned
and never gets to see the light of day. It’s a
shame really. Even though our collaboration
with film production company Sub Urban
Films didn’t work out, it is a project that we
felt was too good not to share.
Sub Urban Films approached Nicework to rebrand their
company and to encapsulate their core qualities through
our creative treatment. Five brand icons were created to
communicate these abstract qualities in a simple, yet
visually accessible way:

1.

The Camera
The camera is the most recognisable
representation of film that cut to the core of what
Sub Urban Films was about. The camera is also the
device that brings cinematic creativity to life.

2.

The Eye
The eye and camera are mirror images of two
similar ideas: the eye as an organic camera and the
camera as a mechanical eye. The image of the eye
also connotes vision, clarity and experience.

3.

The Brain
The brain is the place where creativity and
knowledge meet, a connection that is implicit in
the process of filmmaking.

4.

The Heart
The heart referred to Sub Urban Film’s positioning
statement “Love at first sight”. It also reflected the
passion that Sub Urban Films put into each project.

5.

The Octopus
The octopus is a simple yet highly evolved
creature that is able to conduct a multitude of
tasks in a seemingly frantic yet focused manner.
It embodied the collaborative qualities that Sub
Urban Films offered.

These five brand icons were
brought together in the company’s
new logo inspired by the shape
of a mandala. This logo mandala
reflected the holistic approach of
the company.

All images copyright Nicework Communications

Sub|Urban
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T

o launch the brand, Nicework conceived an
exhibition that employed the talents of five local
illustrators: Louis Minnaar, Shaun Botes , Theory
One, Wesley van Eeden and Christian Mugnai. Each
illustrator was given the task to create an artwork
inspired by one of the five Sub Urban Films brand icons.
The results way surpassed our expectations.
Despite the project not happening, we can still thank
Sub Urban Films for giving us a project that produced
some really exceptional work and an opportunity to
work with some of South Africa’s best illustrators.
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Christian Mugnai
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Wesley van Eeden
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Louis Minnaar
Theory One
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Print

&
Packaging

To celebrate the tactile theme of this
issue, we have curated a splendid
collection of print advertising and
packaging design that uses materials,
pattern and texture in a uniquely
creative way. From bold iconographic
political statements to beautifully ornate
boxes, we think we have come up with a
great selection of work for you to look at.
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"Many a small thing has
been made large by the
right kind of advertising."
-Mark Twain
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sing the visual language
of a fashion campaign,
Ogilvy & Mather draws
attention to the high levels
of poverty prevalent in India
by photographing children
dressed in garbage as if they
were modelling a high-end
fashion range. A beautifully
executed campaign.

Credits:
Advertising Agency:
Ogilvy & Mather, Bangalore, India

Chief Creative Officer:
Piyush Pandey

Executive Creative Director:
Ajanta Barker

Creative Directors:
Gautam Dev, Neel Roy

Art Director:
Siju RS

Photographer:
Senthil Kumar

Producer:
Mubina Vaziralli
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elevant political iconography clutters together to form portraits of the
some of the most controversial leaders of our time: Hosni Mubarak,
King Abdullah and George Bush. These graphic portraits are combined
with well-known sayings that have been slightly altered to create
some “food for thought”.

Credits:
Advertising Agency:
ex’cellent marcom agency,
Haifa, Israel
Creative Director:
Ashraf Fawakhry
Copywriter:
Aroub Rinawi
Typographer:
Ashraf Fawakhry
Published:
March 2011
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U

sing the iconic shape of LEGO blocks, this Clorox Campaign shows how easily their product removes ink, ketchup and
coffee stains. A great example of how simple graphic wit can relay a message almost instantaneously.
Credits:

ox
r
lo
C

Advertising Agency:
DDB, Dubai, UAE
Executive Creative Director:
Shehzad Yunus
Creative Directors:
Makarand Patil, Kartik Aiyar
Art Director:
Makarand Patil
Copywriter:
Kartik Aiyar
Photographer / Illustrator:
Procolor Singapore
Senior Account Director:
Krishnakumar Panicker
Published:
February 2011
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Packaging

&

"Good design is all about
making other designers
feel like idiots because
that idea wasn't theirs."
- Frank Chimero
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The Bees Knees
Terence Kitching from At
Pace Design and Communication
knocked it out of the park with this
packaging design for The Bees Knees honey.
The box is designed to resemble a beehive box,
featuring embossed ridges to reflect planks of
wood and a die-cut slit to denote its entrance. The
gold foil Klein Constantia crest on the front of
the box refers to the origin of the honey, as well
as giving the packaging a level of class. When
the box is opened a golden coloured interior is
revealed complete with individually die-cut
bees, detailed with gold foil. We think this
sophisticated packaging treatment is
well worth showcasing.
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Bottle Of
The world of wine
drinking and making is
generally rather pretentious. Creative
agency Swear Words were given the task
to create something different by designing
packaging for a no nonsense wine brand
that offered “a fine drop, at a tidy price”. This
straightforward brand attitude is expressed
in Swear Words’ simple modernist
typographic treatment and great,
quirky copy. A job very well done.
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Blackbox Case
The Blackbox Case is
a lightweight wooden laptop
case handcrafted from solid oak.
Featuring simple and clean branding
by Evan Huwa, the laptop case design has
managed to capture the balance between
function and aesthetics. We also like that
they describe the weight of the Blackbox
Case in relation to the weight of a bottle
of beer. What awesome guys.

Credits: Photography: Brighten Photography
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Foldbags
Photography: Igor Kruter

Dutch designer
Ilvy Jacobs redesigned the
well-known brown paper bag into
an origami artwork. By transforming
the shape and silhouette of the bag, it
becomes a luxury item that is cherished
rather than thrown away. Ilvy created these
as part of her graduate exhibition while
she was studying Product Design at the
ArtEZ Institute of Arts.
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All images copyright Louis Grobler

Tattoo:
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he tattoo world has experienced a massive surge
in interest and growth over the last few decades.
Growing popularity amongst celebrities and the
emergence of TV shows such as L.A. Ink has
dragged the subculture into the mainstream.
The earliest evidence of the practice dates back to the
Neolithic Age. Otzi the Iceman was discovered in an
Alpine valley and had approximately 50 bodily markings
thought to be for therapeutic purposes. The word tattoo, a
word for loan in English, was first recorded in the
18th Century and stems from the Polynesian “tatau”.
It was introduced to the West by sailors and gradually
changed in expression to fit with English phonology.

Nicework approached a few artists in Jozi
to discuss their views on the burgeoning
growth of the body art business.
Marisa, the owner of Tattoolya in Weltevreden Park,
made up her mind to become a tattoo artist at the early
age of fourteen. She completed an apprenticeship under
Royston Chapman at Quite Bizarre and started working
as soon as she left school in 1999. Time spent overseas
working for Jack’s Tattoos in London helped her refine
her distinctive black and grey style.
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She feels that though the industry benefits from recent
growth, rampant expansion can also dilute the art
form. Annual tattoo conventions are mainly attended
by industry insiders and don’t do much to grow the art
or its acceptance by the general public. However, there
are artists who attempt to change public perception
by associating with charities and hosting regular
fundraising auctions of work designed by tattoo artists.

Both Marisa and Busta agree that in an unregulated
industry peer opinion and word of mouth play a huge role
in establishing credibility and reputation. It also maintains
vital hygiene standards in an industry that is not covered
by legislation or a regulatory body. Developing a bad
hygiene reputation could mean the death of your business
and all the parlours we visited put proper hygiene protocols
at the very top of their agenda.

The Golden Tiki in Linden is a novel breakaway from
the standard tattoo parlour concept by combining a
traditional tattoo parlour with a coffee lounge.
This creates a less intimidating social space for the
body art community and the general public to interact.
We spoke to Ryan (aka. Busta), a resident artist who
has been tattooing for about five years.

The tattoo business is rapidly evolving with everyone
from accountants to rock stars getting work done.
It remains a contentious issue for some but due to
the efforts of nice people like Marisa and the folks at
the Golden Tiki, public opinion is steadily changing for
the better.

Busta has a more optimistic view of the role of tattoo
conventions and the media in tattoo culture and
believes that they have played a big role in creating
more favourable associations within the general
public. The biggest stigma stems from associations
with crime and gangs. The Golden Tiki actively promote
an opposing viewpoint. The move away from traditional
“bad-ass” stereotypes increases co-operation between
parlours, which allows artists to specialise and helps
to regulate the industry.

If you would like to investigate this further, get your
chop done or just have a really good cappuccino you
can contact them here:
http://www.tattoolya.co.za/main.htm
http://thegoldentiki.co.za/
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Renée
Rossouw

R

enée Rossouw was born in Cape Town in
1985. She is a gifted designer who is graphicorientated and colour-obsessed. After graduating
with a Masters of Architecture at the University of
Cape Town in 2009, she completed the RSP Master
at the European Design Labs in Madrid under
director Jaime Hayon in 2010.
During 2010 she participated in a number of
international design workshops, where her life
long obsession with comics, colour, uniforms and
quirky movie lines developed into graphic patternmaking that she applied onto textiles and three
dimensional everyday objects.
Renée has exhibited her work at the Venice
Biennale 2006, Design Indaba 2008, What if the
World’s nr3 event, Design Indaba 2011 and
JustMad 2 Contemporary Art Fair Madrid 2011.
Her final design project in 2010 was developed
in collaboration with Bosa Ceramics in Italy and
directed by Jaime Hayon and Matteo Zorzenoni
of Hayon Studio in Treviso.
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“Pattern Diary” is the result of a year-long
investigation into identity, patterns, still lives
and compositions, explored in red and blue.

“Each pattern represents
an abstract diary entry of
my 2010. The collection
works as a whole, and
each piece can be sold
individually. In a room,
whether the pieces are
placed together as a
still-life or dispersed, the
bold graphic patterns
creates a graphic and
visual language that
fills the space.”

All images copyright Renée Rossouw
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Sami
Kallio
Studio

WORKSHOP

S

ami Kallio is a Finnish designer
with a unique approach to
furniture design. Using a limited
range of materials and colours, he
manages to create sophisticated yet
functional design objects.
“The Finnish Blood in Me” is a
furniture collection inspired by his
childhood memories of Finland,
which he exhibited at the 2011
Stockholm Furniture Fair.
The easy chair “Sliced” takes its
inspiration from the form of the
classic Windsor Chair and the
design aesthetic of renowned
Finnish designer Ilmari Tapiovaara.
“Workshop” is a lamp that comprises
of a metal shade hung with leather
over a bent wooden arm and recalls
Kallio’s experiences of workshops.
His stackable “Stool” design refers
to the stools in the department store
he visited as a child.
Materials and detail are a primary
focus of the collection, which
is indicated in their careful
construction. The collection is
“nothing strange or conceptual, just
memories and function” and we think
that’s something special.
Be sure to visit his website.

STOOL
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SLICED

All images copyright Sami Kallio, Photographer: Henrik Sundblad

LAYER
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Ten
Things:
Bumper Edition
Each issue we pick the brain of an interesting person to list ten things that they like, enjoy, appreciate or get inspired by.

For our third issue we have decided to mix things up
a little by choosing 5 creative people to select and
photograph 10 items that are significant to them.
Our Ten Things participants include: blogger and
graphic designer Diana Moss, chef Jessica Shepherd,
artist Lorne Schnugh and all-round creative duo
Murray Turpin and Catarina Aimeé Dahms.
They are a diverse bunch whose pursuits include graphic design, blogging, music, art, rock climbing, wood making and all
things culinary. They have come up with some beautiful and intriguing collections that are sure to spark your interest.
A big thank you to these talented folk for their help in making the coolest Ten Things feature in this magazine’s history.
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Diana
Moss
Diana Moss is a Stellenbosch-based graphic designer and blogger.
Her finely tuned aesthetic sense has made her a superstar in the local
blogging community and has earned her some well-deserved international
recognition in recent days. Her blog Miss Moss is a veritable treasure trove of
fashion, art and design. We highly recommend a visit. It was a no-brainer asking
her to be involved in our Ten Things feature.
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01. South Africa
This poster was designed by Daddy Buy Me A Pony
(now The President), a company that had a huge
influence on my entire graphic design class in
university. It has been hanging on my wall ever
since, and is a constant reminder of how much I
love our country and local design.

02. Fashion
As frivolous as it is, I can’t deny that fashion makes me
happy. My sister-in-law has a collection of old Vogues
that I intend on stealing some day. Some of them are in
German... but who reads the articles anyway?

03. Music
There are many things in life that confuse me.
How a telephone works, for example. Music fits
into that category. Or rather - the talent that goes into
making a piece of music. It’s basically magic as far as
I’m concerned. Magic that fills my ear drums every
single day, because I can’t imagine working without it
or driving in my car without it or dancing without it
(that would be weird).

04. Drawing
Drawing was my main activity from the minute I
could pick up a crayon. After school was spent
drawing, not doing homework. Or drawing on my
homework. I have been neglecting it lately though,
so I have all my art stuff laid out on my desk to
encourage me to pick those pens up again.

05. Craft
One of my best friends used to hand make these
bangles in her free time, and people loved them so
much that she started selling them and couldn’t keep
up with demand. They really represent how a small
idea and a bit of ingenuity can take off - as long as
you are willing to put the work in. I admire people that
make things with their hands.

06. The Past
I’m a sentimental kinda gal and find myself consistently
rifling through old photo archives online. The Life
Magazine archives hosted by Google are an endless
source of joy in this regard. I don’t own many issues
myself, so the fact that I can browse the magazine as far
back as 1936 really gets me.

07. Film Photography
My parents bought me this sixties era Nikkormat FTN
camera with a complete set of Nikon lenses when I
was in my first year of university. The most beautiful
photographs I have taken have been with this baby.
The fact that I learned how to develop my own images
in a dark room really boosted my appreciation for the
art of film. The light meter broke on a trip to Italy, so I
bought this hand held one from an old Italian dude in
an even older camera shop.

08. Colour
Trying to explain why colour inspires me would be like
trying to explain why my body needs oxygen.
Actually no, it’s a pretty simple explanation why
my body needs oxygen... this is a terrible analogy.
I can’t live without colour, much like my body can’t
survive without oxygen? There it is.

09. Period dramas
I shouldn’t call them period dramas, because for the
most part they aren’t dramas to me. If anything they
are bundles of pleasure and delight in celluloid format.
If I had to pick one genre to watch for the rest of my life
it would have to be period films. I’m also grateful for the
fact that brilliant filmmakers keep churning out these
gems, because re-reading Pride & Prejudice isn’t as fun
as re-watching it over and over.

10. Pictures
99% of my time on the Internet is spent looking at
pictures, which is the only reason why my blog exists.

Jessica
Shepherd
Jessica Shepherd is a cook and co-owner of the charming Nook Eatery in Stellenbosch. She
spends her days creating light meals, pastries and cakes from delicious locally sourced
produce. Her food looks like art on a plate. We chose Jessica for our Ten Things feature
because of her unique culinary perspective and her keen eye for beauty.
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01. My Guy
Luke and I met 5 years ago in his final year of University. We have been boyfriend
and girlfriend, travel buddies, business partners, and now recently engaged.

02. Cookbooks
Forget shoes; give me books filled with pages of inspirational recipes and
stunning food photography. I love paging through my books, and it is easy to
know which recipes are my favourite. The pages are most likely stuck together
by a variety of ingredients.

03. Baking
It was when I was 10 years old that I decided I would be a baker. Of course as I
got older my mind drifted from photographic journalist to viticulturist, but I
should have known baking would always find its way into my life. Even when I
spent a year working as a PA in a British office I would bring in muffins or some
form of baked goodies for my colleagues. They almost demanded it.

04. Nook Eatery
Our cozy little Nook, where the smell of homemade croissant pastries and freshly
ground coffee fills the air every morning.

05. Vintage
Our little shop is positioned next to the historic Skuinshuis in Ryneveld
Street. Until recently this was the home to Nest, my favourite “bric and brac”
shop. They have moved to Dorp Street now, but luckily just around the corner
from where I live! A beautiful collection of antiques and quirky decor items, it is
the perfect place if you are in need of a unique gift, for a friend or yourself.

06. Boiled Egg and Soldiers
Nothing beats a perfectly cooked egg.

07. Farms
Mainly the Karoo, both Little and Great. My earliest memories of family
holidays was escaping the rain and heading for the desert. Crisp dry days and
starry starry nights. Farm style cooking makes my heart skip a beat.
Slow roasted joints of meat with veggies. Buttermilk rusks.
Homemade bread with real farm butter *ooomph*.

08. Childhood Nostalgia
Zoo biscuits and everything about growing up in the 80s and 90s.

09. Ice Cream
My lifelong favourite is Mint Choc Chip. Making your own is fun too.

10. Gardens
I live in a flat on the ground floor, which is nice. We have a courtyard covered
with vine leaves, which is also nice. But I want a garden. And by garden I
mean Frances Hodgson Burne’s Secret Garden. The gardens of Versailles.
The kind of garden that would inspire Claude Monet. That would be nice.
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Lorne
Schnugh
Lorne is a 29-year-old born and bred Johannesburg boy.  He is a
passionate self-taught artist and illustrator.
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I love applying my skills in different mediums,
environments and experimenting and
playing with it. If I am not painting or drawing,
I can be found working on my little car or
with my dad who is a carpenter. I love using
my hands, it is so fulfilling for me to use them
to create things.
01. Photograph of the Magaliesberg
This photo allows me to escape my daily life for a moment and lose myself.

02. Headphones
A source of inspiration for any mood.

03. Behance
A near endless supply of inspiration from around the world.

04. Red Pencil
A giant pencil, which loosens my drawing.

05. Photograph of the Rocklands in the Cederberg
One of the most amazing places with breath-taking scenery and bouldering to match, love this place!

06. Guh, Wooden Toy
A quirky little character, which reminds me not to take things too seriously.

07. A Cup of Bean There Coffee
No day is complete without a good cup of coffee.

08. 1960 Fiat 600 car
My little piece of history, which I am restoring.

09. A bottle of La Muerte Reposada Tequila
An awesome locally produced tequila!!!!

10. Illustration
I heart JHB. I am a born and bred Joburg boy. I love this city.
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MJ Turpin is a maverick artist in the local and
international art scenes. His work ranges from
wrangling hyenas, to creating works in his own blood
and other unusual creative collaborations that balance
beauty with the macabre. MJ Turpin always keeps us
guessing and we love him for it.

Murray
Turpin &
Catarina
Aimée Dahms
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These are the objects that we
share our past, present and future
lives with.
01. La Virgen María
Our Woman of the Apocalypse - making sure we don’t kill
each other on a daily basis.

02. Skull
The promise of Death invites us to seize the moment.

03. Lions Mane
Murray tames lions on the regular.
Cata wears a handful of mane in a locket.

04. Coconut
Black + White Calypso – “Tell me why, I want to know the fact, why a
ll the black people want to go white and the white people want to go black?”

05. Balaclava
Represents fluid identity.

06. Bullet + Skull Necklace
In commemoration of our first exhibition together.

07. Romantics
The romanticism of origins.

08. Disposable Camera
If life is disposable, embrace every moment as if it were a Kodak one.

09. Lynch + Cunningham
Through the darkness of future past, the magician longs to see, one chants
out between two worlds, fire walk with me.

10. Seahorse Shrine
Seahorses can change from grey to black to vivid yellow
or purple in seconds.

MJ is all-over the internet, so we thought we’d give
you the full list:
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•

Art

•

Music

•

DJ

•

Research

•

Words
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Thank you
for reading
Our Site
Facebook
Subcribe

